
As the current tax year is coming to an end, it is 
time to review your taxation affairs to make sure 
that you have fully optimised your tax savings. 
Here are some of the actions you may consider. 

MOVE INCOME PRODUCING 
ASSETS TO YOUR SPOUSE

Individuals earning 
over £150,000 will pay 
income tax at the rate of 
45%. Furthermore, personal 
allowance is reduced by £1 for 
every £2 of net income over £100,000.  Affected 
individuals may consider reducing their taxable 
income below £100,000 or £150,000 by:

    •  Investing in capital growth assets.
    •  Transferring income generating assets to
       their spouse paying tax at the lower rate.
    •  Contributing into a pension scheme.
    •  Making donations under gift aid.

BIGGER TAX BREAK WITH ENTERPRISE 
INVESTMENT SCHEME SHARES

Qualifying investors in an Enterprise Investment 
Scheme (EIS) vehicle can gain income tax relief 
of 30% on any qualifying investments made; 
and gains are free from CGT with a minimum 
three-year holding period. Investments of up to 
£1,000,000 can be made. Moreover, EIS shares are 
free from IHT too.

OPTIMISE YOUR TAX SAVINGS 
BY TAX PLANNING NOW

IT IS GOOD TO GIFT

If you are a higher rate tax payer you may consider 
making a gift aid donation to a UK registered 
charity. If you are in a higher tax bracket, you 
can claim back the difference between the basic 
and higher rate of income tax on any Gift Aid 
donations. This generates tax savings.

STRUCTURE YOUR BUSINESS FOR 
ENTREPRENEURS’ RELIEF 

Consider structuring your business to maximise 
entrepreneur relief. The 10% Entrepreneur Relief 
rate of capital gains tax applies to the first
£10 million of qualifying gains. This could lead to 
tax savings of up to £1.8 million for each business 
owner. Advance tax planning could potentially:

    • Double the tax savings.
    • Help to overcome any issues likely to foil the
      claim. 
    • Enhance your chances of securing the relief
      successfully.
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outcome.  Also, as life changes so do our 
personality islands.  Therefore, the past and the 
present do not necessarily dictate our entire 
future life or our future actions.

Tracy Smith recently became a School 
Governor at Old Fletton Primary School.  

She has already attended two meetings and 
said:

“I was completely out of my comfort zone as I 
know nothing about schools, their language and 
did not know anyone!  

The main reason I have done this is for the 
experience of attending the meetings and to push 
me out of my comfort zone. I went to this school 
as a child and it was one of my most enjoyable 
times where I forged some amazing friendships 
and I hope that future generations enjoy it as 
much as I did.  What helps to make this school 
great is supportive governors that assist the Head 
Teacher.”

David Swann read Winning by Clive Woodward. 
David said:

“Clive Woodward was the coach when England 
won the rugby world cup in 2003, so this was of 
interest to me, but the book is more about the 
techniques he used, which can also be used in the 
business world.  Two things really stuck out for me:

The “black book” which was effectively a systems 
manual, so the players would not have to worry 
themselves with little details / arrangements / 
systems.  It would all be in the book to refer to.

Secondly, they identified players with negative 
attitudes, the ones always moaning about 
something or other, which they realised were 
dragging the mood of the rest of the team down. 
They were referred to as energy sappers. They were 
given help to try and turn them into energisers, 
but if the coaches felt they were a lost cause, they 
were out the team. 
I would recommend the book to anyone in the 
business world, not just rugby fans.”

Julie Tuttlebee watched Inside Out, a 
new Disney release, which was a personal 
development about emotions in the brain (fear, 
anger, disgust, joy and sadness) which control 
our actions. 

Julie learnt that we have core memories which 
affect our personality with personality islands. 

What Julie really picked up on was that not all 
positive outcomes need to come from the joy 
emotion.   Any emotion can result in a positive 

Following the success of the GreenStones 
Christmas Bake-Off in December 2015 the team 
are now embarking on a year of games and 
competitions!

So, over the course of 2016 you can expect 
to see the team competing in all sorts of fun 
challenges, such as, January weight-loss (after 
all that Christmas baking), growing a Mr Grass 
Head and a Mario Kart knockout competition.  

There will be a different game every month 
with a £50 prize for each month’s winner.  You 
can follow the team’s progress and success via 
regular updates on our social media pages.  

The idea of the games is to motivate 
the team and improve interaction and 
communication.  We would love to hear 
how are you motivating your team? 
Call us on 01733 371180 or drop us an 
email: advice@greenstones.co.uk

Team Development

The 2016
GreenStones Games! 
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Running a business is hard work, with long hours, 
stress and lots of sacrifices.

And it’s not just business owners that suffer. Their 
families do too.

You and your family might not be “suffering”, but 
you might want a better work-life-balance. 

If you want more time and energy left over for 
your family, your partner and your children. 

If you want more free time for yourself to spend 
with your friends, on your hobbies or looking after 
your health. 

Or if you want less stress and hassle from your 
business, then this super-intensive workshop is 
for you.

It’s been rumoured that by giving you more time 
and energy, this workshop will even improve your 
sex life!  

Join Simon Chaplin on 
Tuesday 26 April 2016 
between 9.30am and 
12.30pm at the Marriott Hotel 
in Peterborough where he will be 
sharing his tried, tested and proven ideas to help 
you get more done in less time.  

You’ll discover…

•     The one thing you MUST do every
      day.
•    How to get a grip of all those emails! 
•    How to stop procrastinating.
•    A simple idea that will make you
     wonder how you have never heard of
     it before!

     And, best of all...
•   How to take more action.

This event is sponsored by GreenStones and 
Lloyds Bank Plc.

All we ask for is a donation of £20 per ticket 
(which includes lunch) with all proceeds going to 
chosen charities Macmillan Cancer 
Support and Target Ovarian Cancer. 

Date:  Tuesday 26 April 2016
Place:  Marriott Hotel Peterborough
Times:  9.15am Registration
  (Tea/Coffee)
  9.30am Start
  12.30pm Lunch

Places are limited…

So grab your tickets at
https://seventhievesoftime.eventbrite.co.uk
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..Continued from page 1

REALISE WORTHLESS SHARES FOR TAX 
PURPOSES

Where shares can be shown to be of negligible 
value, it is possible to make a claim in order to 
crystallise a capital loss. This loss can then be set 
against capital gains arising in the same tax year.  
The negligible value loss can be claimed in the 
current tax year, the previous tax year or up to two 
years previously in certain circumstances.

USE CAPITAL GAINS TAX ANNUAL EXEMPTIONS

Capital Gains Tax (CGT) is a tax on the profit when 
you sell an ‘asset’ that’s increased in value. The 
gain is subject to CGT. For individuals, 2015/16 
realised capital gains under £11,100 will be tax-
free and any unused annual exemption is wasted. 
Married couples who own assets jointly can claim 
a double allowance of £22,200. 

INHERITANCE TAX RELIEF ON CHARITABLE 
GIFTS

Gifts to charities, museums, universities or 
community amateur sports clubs or political 
parties (provided the organisation meets specific 
criteria) are free from Inheritance Tax (IHT). If you 
gift more than 10% of your estate in this way, it is 
possible to reduce the IHT rate from 40% to 36%. 

UTILISE YOUR INHERITANCE TAX GIFT 
EXEMPTION

You can normally give away up to £3,000 each tax 
year which is exempt from Inheritance Tax (IHT). 
If you haven’t used this annual exemption during 
the previous tax year, it can be carried over into 
the next tax year.  

There is also a small gifts exemption, which allows 
you to give up to £250 each to any number of 
people each tax year, although it can’t be the 
same person who received a gift from the £3,000 
annual exemption.

If you make gifts over and above these 
exemptions, they may still be free from 
inheritance tax, as long as you are still living seven 
years from the date that money exchanges hands.

USE A TRUST

A trust is an arrangement that can help you to 
remove money from your estate so that it may 
not be liable for Inheritance Tax in the future. 
There are different types of trusts for different 
circumstances. Some trust arrangements even 
allow you to receive a regular payment from your 
investment during your lifetime.

FULLY UTILISE YOUR ISA ALLOWANCE 

UK residents over the age of 18 years can invest 
up to £15,240 into an ISA by 5 April 2016.  They 
don’t have to pay any Income Tax or Capital 
Gains Tax on the growth of the investments in a 
stocks and shares ISA, as long as they keep the 
investments within an ISA. But the tax advantages 
will depend on their personal tax position.

Buying share-based investments through ISAs will 
only save tax if they’re a higher-rate taxpayer, or 
are likely to pay Capital Gains Tax.

PENSIONS - CLAIM YOUR RETIREMENT 
SUBSIDY

As from 6 April 2016, tax relief on pensions will 
be restricted for tax payers paying tax at the rate 
of 45%.  The government has also introduced 
transitional measures to 
enable taxpayers to 
make extra pension 
contributions and 
secure full tax 
relief. Currently, 
contributions to 
pension schemes 
attract tax relief at your 
highest rate, making them 
an ideal tax-efficient investment vehicle. 

For pension contributions to be applied against 
your 2015/16 income, you must pay on or before 
5 April 2016. Tax relief is available on annual 
contributions limited to the greater of £3,600 
(gross) or the amount of the UK relevant earnings, 
but also subject to the annual contribution limit 
of £40,000. The basic annual allowance cap on 
pension savings is £40,000 for 2015/16.

Double
the tax
savings
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Here at GreenStones we are delighted to be able 
to offer you advice with your tax planning from 
team members:

Loveth Watson (Tax Manager)

Loveth is a tax specialist and accountant with over 
12 years experience.

She regularly 
structures 
employee 
incentive 
arrangements, 
including 
enterprise 
management 
incentive options 
and more complex 
arrangements for 
incentivising and rewarding key executives. 

She advises on the tax consequences arising 
on termination of employment, and assists 
customers to deal with HMRC tax enquiries and 
investigations.

Her areas of expertise include: corporate tax, 
capital gains tax, stamp duty, personal tax, 
transaction tax, tax investigations, payroll and 
international tax. 

Marc Barnes (GreenStones Financial Services)

Marc has over 20 years 
experience in offering 
financial advice to 
high net worth 
private customers 
and company 
directors.

Having worked 
in life assurance 
companies, banks, and 
large IFA organisations, Marc has come across 
many different types of financial planning.  If he 
hasn’t, he will utilise other professionals with 
the experience and knowledge to ensure his 
customers get exactly what they are looking for. 

Marc’s specialist areas include: investment 
planning, pension advice, tax planning and 
protection needs.

To book a FREE Tax Planning Review or 
request more specific advice relating 
to any tax matter please call Loveth on 
01733 305163 or email her at: 
loveth@greenstones.co.uk 

Toodledo revolutionised my life. If you only do 
one thing this year get yourself an electronic 
to-do list! It has helped me to make sure that I 
don’t break any of the promises I make.

If you write a manual to-do list and then do some 
of the actions, you then have to rewrite the list. 
Toodledo does this automatically for you.  You 
simply set the deadlines and the list sorts itself 
into that order and you can even set it up so that 

you get a daily email reminder.
On the upgraded version (which I use) you can 
share your to-do list with others, so if you have a 
team you can set it up so that you can see how 
they are getting on with their actions.

It is even possible to dictate actions and email 
them to your list and it even 
coordinates across all your 
devices including laptops, 
tablets and android or 
iPhones.

If you set this up I’d love 
to hear how you get on using it.  Call me 
on 01733 372682 or email me at: 
simon@greenstones.co.uk

Toodledo
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Hi, Michael.

Hello, Simon.

Michael, before we get into the nitty 
gritty about what we’re going to speak 
about today, can you just share how you 
got started in business, what motivated 
you to start your business, and a little bit 
about yourself, please?

Yes, absolutely. Well, actually, I started 
out working for a retailer, John Lewis 
Partnership. I worked with them for 
about 17 years, so a good chunk of my 
early working life, and I ended up being 
Head of Customer Service for John Lewis. 
So for me, I got a real insight into what I 
believe was really great customer service, 
and it made me then think that perhaps 
there was a market outside of working 
for an organisation like John Lewis to 
try and express and to find the very best 
ways to give great customer service in 
the marketplace, so that’s really where I 
started from.

And how long have you been in the 
business that you’re currently in?

15 years.

Excellent, you’ve got lots and lots of 
experience about what we’re going 
to talk about today! So, what sort of 
businesses are you currently working 
with, Michael?

At the moment the main portfolio of 
my clients are accountants. It’s not just 
uniquely accountants, but by far, that’s 
my specialist area.

Simon Chaplin Interviews
Excellent. I know from previous 
experience working with you that you 
tend to work with accountants on a first 
impression audit. Just explain to me a 
little bit about what a first impression 
audit is?

Well, actually, originally, when I started 
the process, I called them a mystery 
shop, and I got that idea from the retail 
background, I guess, because great 
retailers have people who do mystery 
shops and they test everything out in 
that business, from what it feels like to 
walk around the store, what it feels like to 
be served by people and, indeed, what it 
feels like, maybe, if they have a complaint 
to raise.
 
So it’s basically mystery shop, first 
impression audits, for the accountancy 
profession across the country, regardless 
of how big or small they are?

Absolutely, that’s exactly what it is.

Brilliant, so what sort of things do you 
look at within a first impressions audit?

Well, as the title describes, first 
impressions, really I felt that it was 
critically important that people make 
the right first impression on any contact 
point within the experience of dealing 
with that business. So, in this day and 
age, of course, most people will look 
on the internet, so looking at a website. 
Does the homepage of a website 
enthuse me to go any further? I’ll come 
back to that in a sec, so the website was a 
first port of call.
 
Of course, when communicating 
with people, you’re going to do that 
via various means. Email, of course; 
most people’s websites have an email 
facility so, yes, what’s your business 

Michael Pipe
Simon recently had the pleasure of interviewing 
Michael Pipe regarding First Impressions in 
business.  Here is a snippet of that interview for 
your inspiration…
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like in dealing with emails? What’s your 
business like dealing with clients when 
they physically phone? Most importantly, 
I guess, across all three of those areas is, 
is the experience the same every time? 
Sadly, it rarely is.

So, just share with me, what sort of 
things are you looking at when you look 
at a website? What are the fundamental 
one or two things that you find most 
commonly wrong with a website?

Okay, the first thing is the homepage, 
because actually that is the shop window 
for your business, it doesn’t matter what 
you’ve got behind the scenes, on tabs to 
click on etc., if your home page doesn’t 
enthuse 
somebody 
to look any 
further, 
really it’s 
like having 
a shop with 
the lights 
off in the 
window. No 
one is going 
to be looking in your shop window. So, 
the homepage is critical to get you that 
very first impression.
 
What I’m looking for is not necessarily 
an over busy and over complicated 
homepage, but actually a homepage 
that makes you stand out. Now, what I’m 
talking about there is a homepage that 
actually enthuses you to bother going 
any further. So, don’t over complicate 
the homepage, but certainly put enough 
information on the front page that does 
mean that people will want to go further. 

So, for example, some of the good 
things you could consider putting on 
a homepage might be a short video 
introducing the business. You do see 
those on some websites, which are really 
great. 

Just thinking about the video, I would 
imagine some people would be a bit 
nervous about themselves being on 
the video. Can you give me a feel for, 
does it need to be the business owner, 
or the main partner in that video? If it 
does, or even if it doesn’t, if it needs to 
be somebody else, what sorts of things 
would you imagine them saying within 
that video?

Okay, well it doesn’t have to be the 
business owner, sometimes it will just 
depend on the size of your business of 
course, but if you’ve got a team member 
who feels particularly comfortable in 
doing that, that’s great as well. 
 
The most important thing to remember 
is it actually doesn’t need to be very long. 
Three minutes or so is all you really need, 
and what you’re not going to be doing 
is using that as a heavy sales window, 
saying, “Look at us, how great we are,” 
and making claims that maybe you can’t 
fulfil, that’s really important. 

It’s more about introducing you and 
your business. So within those first three 
minutes thank them for looking at the 
website and thank them for stopping by, 
as it were. If possible use some degree of 
humour; I’m not talking about stand up 
comedy here, but I’m just talking about 
looking and feeling very human. Ask 
yourself the question, “What have I got 
a website for? Is my website there for 
giving masses of technical information or 
is it about actually trying to feed people 
to come and meet us? I would suggest 
that that’s what your website is about.
 
So, a video clip, nice and short and sweet, 
advising them to click around the rest of 
your website to see more video clips, or 
indeed, just to get more of a feel for your 
business.

Brilliant. What about team pages, can 
these be as significant as the home page?

The 
homepage 

is critical to 
get you that 

very first 
impression
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Okay, I’ve seen some fabulous team 
pages and sadly I’ve seen lots of very 
poor ones, and some that sit somewhere 
in the middle. In my opinion, from the 
research that I’ve done, probably the 
second most important page on your 
website is actually whatever you choose 
to call the team page, the contact us, 
the bit about our business, so whatever 
tab you’ve chosen for that – ‘about us’ is 
another common tab that people use, 
because at the end of the day, people 
buy from people. Websites are just 
words, aren’t they? But, obviously, you’ve 
got pictures 
on there of 
people in 
the team. 
So, when we 
go onto the 
team page, 
if you’ve got 
good profile 
pictures of people in the business, with 
a little bit of a brief description of what 
their role is, this is what potential clients 
are interested in - what you look like and 
who you are as people. 

What some firms have done is they’ve 
used caricatures, so you could have 
drawings or caricatures to make you 
stand out a little bit. 

And it’s important that there’s a picture 
there in order for people to be able to 
see what they look like. Is it important 
to you that contact details are there for 
the individual, or will just a global email 
address and telephone number with 
those individuals’ names suffice? What is 
your preference?

As far as having their contact details, in 
my experience, sadly, when you have 
just a generic info@ or a contact email 
address for the whole business, often it 
goes nowhere, or indeed often ends up 
with the wrong person looking at it. It 
can also be poorly serviced.

In my experience, it really is horrifying, 
the amount of firms that seemed to 
deal very poorly with incoming email 
enquiries. 

Of the hundreds of detailed first 
impressions audits I’ve done with 
accountancy firms all around the country 
of all sizes, well over 60% of them 
actually failed to reply to an email that 
was sent by myself. 

Now, they weren’t sent by me in my 
name, I use lots of different aliases, I 
was contacting them about potentially 
looking to change accountants, so it 
was a business enquiry from a potential 
business owner going their way. I found 
that when I filled out the contact facility 
pages, or used the link to info@ email 
addresses, most are just ignored. 

Some firms do use like a bounce-back 
system that says, “Thank you, your email 
is in our system and we’ll contact you 
shortly.” Oh, I love that word, ‘shortly’, 
what does the word ‘shortly’ mean? 

Shortly to one person could mean within 
a few hours, a few minutes, for somebody 
else it could mean a week. Don’t use 
language that opens you up to fail, 
simple as.

Over 60%?  I find that remarkable. You 
think how much money people spend 
on websites, marketing those websites, 
and then not to respond to the enquiries 
that website delivers, I find that truly 
remarkable.

Even more remarkable is actually when 
I’ve approached those firms that didn’t 
reply to the email, I’ve said “Look, I sent 
you this email several days ago and 
nobody has responded.” Of course, in lots 
of cases there is a bit of denial that kicks 
in, but I say, “Look, I sent it on this date 
at exactly this time, go and check your 
system”, almost all of them then found 

…good 
profile 

pictures of 
people in 

the business
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the email, when I could give them a date 
and a time to go back and look.

So what had happened to that email? 
Well, what they told me had happened, 
in almost all cases it fell into two 
categories, either it was ‘caught by some 
kind of spam filter’ or ‘it was there but 
nobody had actioned it because they 
weren’t sure who was actually due to 
check the emails’. The bottom line is, 
the system had failed, it doesn’t matter 
why you hadn’t responded, just by not 
responding your email system has failed.

It seems to me, Michael, that there is 
a really simple way of testing that to 
make sure it works. What would your 
recommendation be?

Absolutely. Yes, the simple thing to do 
really, as indeed with many aspects of 
your website, is you really should be 
testing that your systems work on a daily 
basis. So, why would you not, send a test 
email every night. The same as people 
will switch off the answer phone, or put 
the heating on in the building, use the 
same process as a checklist. One of the 
things you need to check is that your 
email that was sent last night is in that 
box.

So the really simple piece of advice is 
just to set up a system to test that the 
incoming email is received and actioned 
on a daily or, at least, a weekly basis.

What ‘first impression’ does your 
website give?  Could some of Michael’s 
suggestions help you maximise the 
return on the investment you have put 
into your website?

To request a copy of Simon’s full 
interview with Michael Pipe on CD, 
which includes ‘first impressions’ on the 
phone, please contact Sally at:
sally@greenstones.co.uk or call her on 
01733 305174.

FINALLY…Michael Pipe’s Recommended 
Reading.

Michael Says:
“What this book does for me is it sums up 
systematising things you do well in your 
business, so it’s not all about you as the 
business owner, it’s about putting the right 
systems in place. 

Systematising your business so it’s done 
brilliantly every single time. Michael Gerber 
said ‘At the end of the day, you have to 
experience what your customers experience 
when dealing with you.”

If you would like Michael to come and 
give your business a ‘first impression 
audit’ you can contact him via Simon at 
simon@greenstones.co.uk or directly at 
michael.pipe@avn.co.uk … why not test 
him out, send him an email and see how 
quickly he responds!
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Congratulations Julie Tuttlebee, Lian 
Stevens and Michael Weatherington 
for being voted Team Members of the 
Month for November and December 
2015 and January 2016.

Team Member of the Month

What can I do to help you?
I am part of the Accounts Team at GreenStones. 
I process some of the monthly payrolls and 
undertake bookkeeping to prepare for 
customers’ VAT returns.  I also prepare tax 
returns and accounts that are passed to your 
customer manager.

What do I do at GreenStones?
I joined GreenStones in August 2015. I am 
currently studying my last year of AAT to 
become an Accounting Technician and I want 
to further my studies to become a Certified 
Chartered Accountant.  I prepare accounts and 
tax returns, process some monthly payrolls and 
do bookkeeping to prepare for customers’ VAT 
returns.

3 fascinating facts about me
    •  I swam with dolphins in Tunisia
    •  I have been to Thailand 7 times
    •  I appeared in Home and Away when I went
       to Australia

Emma Jarvis
Accounts Incharge

Tel: 01733 371180
Email: emma@greenstones.co.uk

Have you met the Team?

After much thought and consideration the 
GreenStones team have decided to make 
Macmillan Cancer Support their chosen charity for 
2016.

Statistics say that 1 in 3 people will be diagnosed 
with, or affected by, cancer at some point during 
their life. A shocking statistic that the whole team 
has been able to relate to.

Macmillan not only provide support for people 
living with cancer but also provide education, 
training and support to anyone and everyone
who requires a helping hand.

We have set ourselves a target to raise £15,000 
during 2016.  This could provide around 50 
people in Peterborough with a Macmillan grant  
or help run a small Macmillan information and 
support center for nearly 3 and a half months.

We have been working closely with local 
Macmillan Representative, Jessica Levin, and 
will be organising various fundraising events 
throughout the year.

To find out more about the fundraising events 
that the team will be taking part in, or to find 
out how you could get involved, call the team on 
01733 371180 or email us at: 
advice@greenstones.co.uk

REMEMBER to LIKE us on FACEBOOK 
and FOLLOW us on TWITTER to keep up 
to date with the latest fundraising news.

GreenStones
Support Macmillan

10



Dates for the Diary
•• 28 February 2016 ••

HMRC should have received your Corporation 
Tax Return (CT600) for the accounting period 
ended 28 February 2015 
 
Companies House should have received your 
financial statements for the accounting period
ended 31 May 2015 

••• 1 March 2016 •••
HMRC should have received payment of 
corporation tax liabilities for small and 
medium sized companies with accounting 
periods ended 31 May 2015

••• 19 March 2016 •••
HMRC should have received your PAYE & NIC 
deductions and CIS return & tax payment for 
the month to 5 March 2016 (due 22 March 
2016 if you pay electronically)

••• 31 March 2016 •••
HMRC should have received your Corporation 
Tax Return (CT600) for the accounting period 
ended 31 March 2015 
 
Companies House should have received your 
financial statements for the accounting period 
ended 30 June 2015 

••• 1 April 2016 •••
HMRC should have received payment of
corporation tax liabilities for small and 
medium sized companies with accounting 
periods ended 31 June 2015

••• 5 April 2016 •••
  The end of the financial year 2015/16.

  Time to collate all your personal income
  records for the period 6 April 2015 to 
  5 April 2016 and pass them to your
  accountant.  

••• 19 April 2016 •••
HMRC should have received your PAYE & NIC 
deductions and CIS return & tax payment for 
the month to 5 April 2016 (due 22 April if 
you pay electronically)

••• 30 April 2016 •••
HMRC should have received your Corporation 
Tax Return (CT600) for the accounting period 
ended 30 April 2015 

Companies House should have received your 
financial statements for the accounting period 
ended 31 July 2015 

••• 1 May 2016 •••
HMRC should have received payment of 
corporation tax liabilities for small and 
medium sized companies with accounting 
periods ended 31 July 2015

••• 19 May 2016 •••
HMRC should have received your PAYE & NIC 
deductions and CIS return & tax payment for 
the month to 5 May 2016 (due 22 May if you 
pay electronically)
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Contact Us!
  

         01733 371180
 www.greenstones.co.uk

      advice@greenstones.co.uk

      GreenStonesUK

      GreenStones - Limited

      @GreenStonesUK

Our customers
have their say!

Here is what our customers recently said 
about us when they were asked…

If someone asked you about GreenStones 
what would you say?  

“The whole team offer a 
wealth of knowledge 
and experience that is 
invaluable to us”
Mark Thoday – 
Anglia Bearing Co 
Limited

“Very good…”
Nigel Scott – N & J Scott Limited

“First class firm, cannot recommend highly 
enough”
Paul Blackman - PH Blackman Limited

Look out for our Customer Satisfaction Survey 
which will be sent to you with your final 
accounts.  Remember, if you complete the 
survey with your company name you will 
be entered into our quarterly draw to win a 
£50 John Lewis voucher.

How does our performance affect 
you? 
Here are our three KPI results which we feel 
most reflect how well we live up to our values 
and promises.  For the month of
January 2016: 

• Our customers scored us
 9.7 out of 10.
• We turned our customers records
 into accounts in  an average of 53.9  
 days (we promise 45 days).
• We made 74 ProActive phone calls
 to our customers (we aim for 64). 

The information in this newsletter is intended for guidance only. It is based upon GreenStones understanding of current 
legislation and is correct at the time of going to press.  GreenStones would always recommend you contact the team on

01733 371180 for specific professional advice before actioning any of the information detailed in this newsletter. 

Thank you Jayne Dighton, Ian Stones and 
Jacqueline Foglietta for recommending 
GreenStones.

We love receiving referrals as it not only means 
we’re doing a great job for you but also that you 
trust us to do the same for the people you have 
referred to us.  

Like Jayne, Ian and Jacqueline, you too could 
receive a free case of wine or food hamper* just 
for introducing us to an individual or a business.

Call us on 01733 371180, or visit: 
www.greenstones.co.uk/howyoucanhelp 
*Free case of wine or food hamper will only be received if 
your referral becomes a customer of GreenStones.

Spread the word 
about GreenStones

…and receive a free case of wine or food hamper*

GreenStones
9 Commerce Road,
Lynchwood, Peterborough,
Cambs PE2 6LR
GreenStones
17-19 Queen Street, 
Whittlesey, Peterborough, 
Cambs PE7 1AY

Design by Dave Brogden www.deadbunneh.com

A
wealth of 

knowledge and
experience
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